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1. Executive Summary

This report provides an analysis of consumer demand segmented by region for Q2 2024. It identifies trends,
highlights key demand drivers, and outlines opportunities for targeted marketing and supply chain strategies
across regions.

2. Regional Segmentation Overview

Region Total Demand (Units)  YoY Growth %  Key Segment Notable Trend

North 14,500 +7.2% Electronics Strong ecommerce adoption
South 11,800 +6.5% Home & Living  Rising urbanization

East 9,300 +8.1% Apparel Youth-oriented demand surge
West 10,100 +5.8% Automotive Increased mobility post-pandemic

3. Segmentation by Category

Category North South East West

Electronics 5,200 2,700 2,100 2,900

Home & Living 2,200 4,500 2,000 2,200

Apparel 2,300 1,900 3,700 2,100

Automotive 1,100 850 650 2,900
4. Key Insights & Recommendations

. Strengthen digital sales initiatives in the North to capitalize on ecommerce growth.

. Enhance urban distribution networks in the South to meet growing home and living demand.
. Target marketing for youth products in the East, particularly in apparel categories.

. Monitor logistics and supply for automotive products in the West as mobility rises.
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5. Next Steps

e Conduct detailed customer surveys in high-growth regions.
e Align inventory planning with regional demand projections.
e Review quarterly to capture seasonal and emerging trends.

Important Notes:

This document relies on regional sales and market research data available up to the report date.
Segment definitions and boundaries may vary by organization; adjust as necessary for your analysis.
Use this report as a foundation for strategic planning and decision-making in market-facing teams.
Update regularly to reflect changing market conditions and consumer behavior.
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