Sales Forecast Assumptions and Methodology

Overview

This document outlines the key assumptions and the methodology employed to develop the sales forecast for the

upcoming fiscal year. The objective is to provide a realistic projection based on historical data, current market

conditions, and anticipated business activities.

Assumptions

o Market Growth Rate: Anticipated annual industry growth rate of 6% based on latest market analyses.

Product Pricing: Prices remain constant throughout the forecast period due to stable supplier costs.

Customer Acquisition: An estimated 15% increase in new customers driven by marketing campaigns and

expanded sales teams.

Churn Rate: Expected customer attrition at an average of 5% annually.

Seasonality: Quarterly sales adjustments to account for higher demand in Q2 and Q4.

Distribution Channels: No significant changes or disruptions anticipated in primary sales channels.

Methodology

—_

. Collected and analyzed sales data from the previous three years to determine baseline trends.

2. Incorporated industry forecasts and macroeconomic indicators relevant to the target market.

3. Segmented analysis by product line and region to improve accuracy.

4. Applied growth and churn assumptions to project net customer and revenue figures per quarter.

5. Adjusted monthly figures for seasonality using historical demand patterns.

Sample Sales Forecast Table

Quarter
Q1
Q2
Q3
Q4

Total

Projected Sales Volume

1,200 units
1,400 units
1,250 units
1,500 units

5,350 units

Important Notes

Estimated Revenue
$180,000
$210,000
$187,500
$225,000

$802,500

e Sales forecasts are estimates; actual results may vary due to unforeseen circumstances.

e Assumptions should be reviewed periodically and adjusted to reflect changing market conditions.

e This document is intended for planning purposes and should be used alongside other business analyses.

e Engage cross-functional teams to validate assumptions and methodologies for improved accuracy.
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