Marketing & Sales Strategy for Capital Raising

Company Name: [Insert Company Name]
Date: [Insert Date]

Prepared by: [Name and Title]

1. Executive Summary

Outline the key objectives of the capital raising effort and summarize the marketing & sales approach to achieve
funding targets.

2. Market Analysis

¢ Target Investors: [Angel Investors, Venture Capital, Private Equity, Strategic Partners, etc.]
¢ Market Opportunity: [Brief description of company opportunity and capital required]

e Competitive Landscape: [Key competitors, differentiation, and market trends]

3. Value Proposition

Clear articulation of business USP, growth potential, and benefits for investors.

4. Marketing Channels & Tactics

Direct Outreach:
o Investor pitch decks, personalized communications

o Qutreach to industry contacts and networks

Events & Presentations:
o Participation ininvestor forums & pitch competitions

o Host private investor webinars

Digital Marketing:
o Email campaigns, social media engagement

o Company website investor page

o Online PR & media exposure

Advisors & Intermediaries:
o Collaboration with investment banks, brokers, legal advisors

5. Sales Timeline & Milestones

Week 1-2: Finalize materials, target list of investors

Week 3-6: Begin outreach & schedule meetings

Week 7-12: Conduct pitches and address investor feedback

Week 13+: Close commitments and complete documentation



6. Key Performance Indicators (KPlIs)

e Number of investor meetings scheduled

e Conversion rate from meetings to expression of interest (EQI)

Amount of funds committed/raised

e Engagement metrics (website visits, pitch downloads, webinar attendance)

7. Risk Assessment & Mitigation

e Anticipate common concerns and prepare responses

Adjust strategies based on investor feedback & market changes

Legal and regulatory compliance checks

Important Notes

e This document should be concise, focused, and tailored to investor interests.

All claims and financial data must be accurate and verifiable.

e Ensure regulatory compliance (e.g., securities laws) in all communications.

Update strategy and materials as conditions evolve or feedback is received.

Confidential information should be protected with appropriate NDAs.
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